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Filmed with he: full pasraraien of the 
United States Navy at the Naval Air Train- 
ing Station, Pensacola, Florida, and at 
North Island Base, San Diego, California. 


starring 


GEORGE BRENT 
OLIVIA De HAVILLAND 


JOHN PAYNE 
Frank McHugh John Litel 
Victor Jory | Henry O'Neill 
Directed by | 
LLOYD BACON 


who also made “Devil Dogs Of The Air.’ 
‘Submarine D-1i'; “Here Comes The Navy’ 


Original Screenplay by Michae! Fessier 


A COSMOPOLITAN PRODUCTION 
Presented by WARNER BROS. 


* | 
IN ACTION; — 700 Warbirds. 450 Pursuit and Training planes. 84 power- 
ful 14-ton “flying destroyers.’ 150 other craft.... all caught by the cameras 
. . zooming in battle maneuvers, blind flying, power diving, and other 
thrilling air exploits. Approximately $50,000,000 worth of fleet aircraft took : : 
to the skies for action and combat scenes filmed by ten camerasandcrews. _ : f 
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a 
kek * KKK KKK KKK 


+xx xxx WINGS OF THE wid . 
ee 


THE POWER OF “WINGS OF THE NAVY” 


Theatre men who recognize a great attraction, will be 
alert to capitalize on the tremendous box office power 
of “Wings of the Navy,” because in addition to the fact 
that it provides outstanding screen entertainment, it is 
a subject of national importance... 


“Wings of the Navy’ hits the screen just when Aviation 
as a method for National Defense has been projected 
to the forefront of public attention by headlines on 
every newspaper in America... 


Powered by big-space assist campaigns in Hearst news- 
papers with advertising that appeals to the public-at- 
large; women as well as men; the masses and the classes 
alike. Plus a full series of ads with the same effective 


appeal for your own use... 


Powered by national tie-ups, such as Chesterfield Cigar- 
ettes’ extensive newspaper advertising featuring 
George Brent, Olivia De Havilland and John Payne in 
Chesterfield’s “Good Companion” Series... 


Powered by months of advance publicity built by photo 
art, special articles and feature stories in fan maga- 
zines, newspapers, and the weeklies ... Plus practical 
point-of-use ideas to publicise, exploit and spotlight 
maximum attention on your showing... 


POWERED BY THIS CAMPAIGN PLAN 


Country of origin U. S, A, Copyright 1939 Vitagraph, Inc. All rights reserved. Copyright is waived to magazines and newspapers. 


POWERED by: 


Big space advertising in an extensive 


Reproduction of advertisement shown in reduced size 


Additional National Tie-ups on Pages II, 12, 13, 
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In step with current events a “Navy Day” celebration should receive united coopera- 
tion of civic, military and social groups in your community. At the same time, this 
idea serves as a genuine publicity build-up for your showing of “Wings of the Navy.” 
Here are salient points to work out:— 


1. OFFICIAL PROCLAMATION: Get a statement from your mayor, proclaiming “Navy 
Day” on the opening day of the picture. 


2. CHAMBER OF COMMERCE SPONSORSHIP: Business men are organized to address 
luncheons, school assemblies, and women’s clubs. Letters are sent boosting “Navy 
Day” and mentioning picture as a subject which is graphic demonstration of idea. 


3. MERCHANT COOPERATION: Now, with Mayor's recommendation and backing of 
Chamber of Commerce, all merchants can be approached on cooperative advertising 
in newspapers, billboards, windows, on your screen, in your lobby. Stores display 
such items as sailor suits, Navy Blue dresses, aviation apparel, toy model airplanes, etc. 
(See tieup suggestions on pages 8 and 9). And be sure to contact Army and Navy 
stores. All stores should be bedecked with bright naval flags out front. Stills of airplane 
scenes are displayed on counters and in windows. 


4. RADIO PROGRAM, sponsored by merchants, plays up the campaign. Picture’s tune, 
“Wings Over the Navy” (see page 8) is used as theme. 


5. PARADE: Get merchants behind this, with their employees given time off to par- 
ticipate. Each merchant enters float which carries plug for his store and for your show. 
And of course, a couple of bands, in,full uniform, play navy songs. 


6. OTHER CONTACTS: American Legion posts and patriotic societies will cooperate 
in paying tribute to the nation’s first line of defense, so be sure to let them know about 
your plans. If there’s a naval aviation or training station nearby, enlist support of 
commanding officers for the staging of air demonstrations and parades. 


7. NEWSPAPER PUBLICITY: When your entire campaign has been outlined and en- 
dorsed, local newspapers should be lined up for editorial and news support. 
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POWERED by...over 50 Exploitation 


Big Display for “See” Copy 


youths become eagies...if they pass 
the world’s toughest tests! 


fiying battleships that can sink an 
enemy fleet 1,000 miles at sea! 


Uncle Sam’s amazing mystery plane 
-1.320 miles-per-hour and invincible! 


combat maneuvers that prepare our 
naval pilots...for anything! 


why the eyes of the fleet have become 
our strongest arm of defense! 


SEE THESE AMAZING REVELATIONS.... AN 
JUDGE FOR YOURSELF THE MIGHT OF TI 


WINGS OF THE NA 


GEORGE BRENT: OLIVIA DeHAVILLAND + JOHN PA 


N 


The “See” copy shown above is taken from the ads and can 
be mounted on lobby board with the following stills: WN13, 
WN75, WN394, WN424, WN425. Order from Warner Bros. 
Campaign Plan Editor — ten cents each. 


FIND LOCAL There are undoubtedly 
“NAVY FAMILY” ™22Y “navy families” in 


town whose sons are 
Annapolis middies, sailors, or fliers. Perhaps some 
are descendants of navy men who took part in 
battles of former wars, which is still better. Such a 
family is officially proclaimed “Bennington’s Navy 
Family” and is feted at tea or luncheon, interviewed 
and photographed by the press, invited to attend 
your opening. Angle for your publicity stories is: 
“Of such stuffis the backbone of our country made,” 
etc. — a timely note. 


INSERT CLIPS With air manoeuvers con- 
IN NEWSREEL stantly in the news, news- 


reels are including ‘shots’ 
in almost every release. Watch for these breaks on 
your screen and super-impose a stencil slide from 
your stereoptican, flashing picture title and play- 
dates at bottom of frame. Then follow with the 
regular Vitaphone trailer. 


LOCAL BOYS Youcan obtain through local 
WIN “WINGS” newspaper the names of 


local men at present serving 
in the Aviation Corps of the United States Navy. 
Place a display board in lobby with their names, 
addresses, and photos. Selling line: “These home- 


town boys have won their ‘Wings of the Navy’. 
There might be a newspaper story in it. 


ESSAY CONTEST The Office of Education of the Depart- Post One-Sheet on 
FOR STUDENTS ™«cnt of the Interior recently launched a Navy “A” Boards 


nation-wide survey on aviation, distribut- 
ing about 30,000 questionnaires among principals of high schools 
and presidents of universities. Because this survey will make schools 
throughout the country conscious of the importance of developing a 
sound and constructive youth air program, it would be timely to 
arrange an essay contest for students on the subject: “Why Are the 
Wings of the Navy Our First Line of Defense?”. Here are a few sug- 


gestions for carrying out this contest: 


1. Contact local school officials and discuss with them the plan for 
launching the contest in high schools. Of course, they'll want to see 
“Wings of the Navy,” so be sure to have them at a special screening. 


2. Tieups can be made with local aeronautical school for the promo- 
tion of scholarship awards to students writing the best essays. Prizes can 
also be promoted from merchants selling airplane apparel, airlines, etc. 


3. Also arrange tieups with libraries and book shops for displays of 
books on aviation. Copy plugs your show and rules of the contest. 


4. With merchants and school officials lined up, local papers should 


be cooperative in giving the contest citywide publicity. Contest Use regulation 1-sheet and snipe arrow 
should also be announced in your lobby, on screen, heralds, school with copy shown above, 


bulletin boards, and in letters sent to your mailing lists. 


Ideas for Active Showmanship 


FLYING TEST Provide a series of elementary 
FOR PATRONS tests similar to the ones given Navy Dress on Marquee 


candidates for admission to the 
naval flying school. Tests include a whirling chair, 
walking a chalk mark blindfolded, tests for color blind- 
ness, etc. Two bulb syringes, one containing ice water 
and the other hot water, might be used in ‘reaction 
test.’ Attendant sprays water from each on hand of 
’ blindfolded patron, who must tell whether it is hot or 
cold water. A score can be tabulated and a certificate 
given each patron indicating whether or not he is 
eligible to receive his “Wings of the Navy.” Those pass- 
ing test can be awarded guest tickets to show. 


TT 
INT 
TEST PILOT The scone in which John Payne WINGS Oe Te Sam 


SPINS YARN tests the new ‘mystery plane’ and 


takes the suicidal ‘Dive of Death’ 
will give your audiences one of the most thrilling expe- 
riences of the year. If there’s a test pilot in town, you can may be able to borrow a real one from local airport. Parachute 
play up this angle by having him tell about his ‘Death can be hung from roof with dummy in naval uniform 


Sketch above shows the general “navy dress” idea above 
the marquee. Plane can be made from compo board, or you 


: p ‘ ‘ ‘ suspended from ropes. 
Dives’ at your theatre, in newspaper interview, etc. 


NAVY SONGS There's nothing like a group of PLANE IN This stunt went over big 
ON THE AIR rousing navy tunes to make them EMPTY LOT © the “Dawn Patrol” cam- 


stop and listen. Arrange to have paign. Local airline com- 
local radio station devote 15 minutes to a medley of navy pany exhibits latest model in empty lot. People are 
songs, including, of course, the song from the picture, invited to enter plane and inspect latest develop- 
“Wings Over the Navy.” (See page 8). Plug for your ments. Inside is decorated with posters, stills, and 
show is worked in between numbers. copy plugging your show. 


7 NAVAL OFFICER fhe fact that the U. S. government co- 
Plane Cutouts Point TELLS STORIES 0retated in producing this picture 
Way fo Your Theatre | should guarantee the cooperation of 
a high-ranking naval officer connected with the Aviation Corps. 
Arrange interviews after he has seen your show. His opinions as 

THIS WAY TO THE to the technical accuracy of the film should insure newspaper 
"WINGS OF THE NAVY" space for you. He can also tell about some of his thrilling air 

STRAND THEATRE 4 experiences in talks at your theatre and on the radio. 


CONTACT LOCAL Any naval academies near you? 
NAVAL ACADEMY How about a parade, with banners 


and posters, followed by a special 
matinee or supper show? Academy band plugs song from pic- 
ture while on the march. And don’t forget, if you're planning a 
“Navy Day” (see page 5), the cooperation of the academy will 
be a valuable aid in selling the idea to merchants and newspaper. 


AWARD PRIZE TO [From Milwaukee comes this stunt 
CHAMPION FLIER used on a recent aviation picture. 


A special bronze award was pre- 
sented from the stage of the Fond Du Lac Theatre to the local 


If local ordinances permit, hang giant cutouts . . ‘ 
oe a champion speed flier by the Mayor. The flier then commented 


on the picture. Any champs in your community? Put them to work. 
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More Ballyhoo, Stunts, Tie-ups! 


INVITE Ai list of members of the 
SCOUTS local troop of Sea Scouts of 

America can be obtained 
through your local Boy Scout Executive. 
They'll be interested in your showing of 
“Wings of the Navy,” so be sure to line 
them up for parades and mass attendance. 


Build Lobby Set Piece with Six Sheet 


GLIDER If there's a glider club in 
CONTEST your community, tie it in- 


to your campaign by ar- 
ranging a ‘Wings of the Navy” meet. You 
can easily arrange to have title attached to 
the gliders. Officers of club act as judges. 
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RADIO Portion of lobby can be fixed 
ROOM "P like radio room of airport. 

Man at the microphone keeps 
up arunning conversation with pilot, work- 
ing in plug for your show every now and 
then. Stills and copy do the rest. 


The above illustration shows how the six-sheet can be incorporated into an 
attractive lobby set piece. Side panels carry 8x10’s or 11x14’s which are illu- 
minated from behind by colored flashers. 


STORES PLUG Women’s shops can be 
‘NAVY BLUE’ enlisted to sell your show 


MAKE USE OF Keep your eyes peeled 
NEWS BREAKS ‘°° any news breaks 


by featuring fashions 
that have Navy Blue coloring. Window displays are 
built around stills from picture, navy flags, toy air- 
plane models, etc. They can also play up this angle 


about navy fliers and 
mass flights. In the event that anything big does 
happen, clip the stories, mount them on a board and 
display in your lobby under the title. Complete the 


44a 


in ads with: “Inspired by “Wings of the Navy’. display with action stills from the picture. 


NAVAL REARMAMENT One of the most strongly dis- 
A TIMELY TOPIC cussed questions in our country 


today is the rearmament pro- 
gram. What do the people in your community think about it? Are 
they pro or con? Here is an issue which can be neatly tied in with 
your campaign and get the whole town talking about your show. 
The question for discussion is: “Do You Believe That The United States 
Should Build A Stronger Naval Defense As A Measure For Estab- 
lishing Peace?” This can be used as the basis of a citywide poll in 
which citizens are asked to vote “yes” or “no.” If enough people 
participate, your Mayor may see fit to send results to the White House. 


Say It with Music 


sc a PLUG YOUR SHOW If local conditions permit, mount a 
FROM M ARQUEE super-loud speaker on top of marquee 


and broadcast recording of the sound 
of a big bomber in a power dive. Follow with this announcement in 
“March of Time” style: 


High in the clouds roars an invincible armada of steel and thunder, America’s mighty waming 
to those who threaten the peace of the Western Hemisphere. Answering once and for all the question: 
“Can America defend herself in the air?” Warner Bros, bring to the screen the mighty saga of the United 
States Navy—“Wings of the Navy.” starring George Brent, Olivia De Havilland, and John Payne. 
Adventure after adventure, thrill after thrill, ‘anger after danger, build to the most terrific climax 
that has ever blasted the screen. Come and pay tribute to America’s guarantee of peace. See “Wings 
of the Navy,” a picture that will make you proud to be an American, proud of the planes that thunder 
above —to prove that America is always prepared! 
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“Wings Over the Navy,” the song fea- 
tured in the film, will be exploited by 
Witmark. Contact your local Witmark 
representative for further information 
and music accessories, or 


Miss Etta Shore, Witmark & Sons 
1250 Sixth Avenue New York City 


Check Every Item for Exploitation 


24 SUCCESSFULLY TESTED AIRPLANE STUNTS 


. Invite aviation columnist to opening. 

. Newspaper contest on flying terms. 

. Camera contest for best photos of airplane scenes. 
. Letter contest on “My Most Thrilling Air Experience.” 
. Tie up with distributors of “Air Magazines.” 

. Local flying aces give talks at your theatre. 

. Post bulletins at flying schools. 


. Tie up with local airport for special “Plane Rides.” 


oonioun Fr wen 


. Notify local aviation clubs. 


— 
S 


. Coloring contest for the kids. 


— 
— 


. Lobby display of insignia of Navy flying units. 


— 
i) 


. Model airplane building contest. 


STREET Set up telescope in the vic- 


inity of your theatre (see 
STUNT illustration at the right) and 


focus on theatre front or 24-sheet. Curiosity 
seekers are invited to look and get an eye- 
ful of your advertising. If you use one of the 
‘air stunts’ suggested above, focus tele- 
scope on plane in action. 


= SEE THE 

SPORT You might find local sport WINGS 
STORES shopreceptivetoa window ont 

display of helmets, goggles, 
windbreakers, boots, etc. Order the follow- 
ing stills from Campaign Plan Editor — 10c 
each: JP72, JP77, WN26, WN51, WN52, 
WN123, WN401. 


Distribute Aviator Helmets 


Made of strong, high-count, 
twill fabric in military khaki, 
gold binding with insignia 
and lettering silk screened to 
match binding. For ushers, 
doormen, parades, etc. 


Prices: 


GS Te |: cr re 15c each 
100 and over ...... 13c¢ each 


All prices F.O.B. N. Y. C. from 
Bernard R. Kahn 


Kay Advertising Cap Co. 
33 West 3rd Street, N. Y. C. 


13 


14. 
15. 
16. 
ive 
18. 
19, 
20. 
4 
a 
23. 
24. 


NAVY 


. “Early Bird” matinee. 


\ 


Idea explained 
under “Street Stunt” 


Post signs at landing fields. 


Use searchlights, balloons, flags, etc. on marquee. 


Arrange to have film arrive by plane. 


Newspaper contest on identification of famous fliers. 
Lobby display on “Progress Of Aviation.” 

Arrange special visit to local airport. 

Display orientator in lobby. 

Airplane float tours through town. 

Newspapermen invited to screening in airplane. 
Airplane with P. A. system plugs film from sky. 
Airplane drops heralds over town. 


NAVAL If there’s an Army and Navy 
CLUBS Club in town, or a woman’s 

organization interested in 
navy welfare, invite a committee to a pre- 
view. Their comments can be used for 
lobby displays. If you can secure member- 
ship list of club, let them know about your 
show via direct mail. 


AIRLINE Window and counter dis- 
TIE-UP plays for airline agency can 

be built around stills from 
picture and this copy: “See Honolulu on 
our new 33 hour plane trip. See the navy 
in Warner Bros. ‘Wings of the Navy,’ now 
playing at the Strand Theatre.” 


Navy Mascot on Parade 


YOU'VE SEEN ME ON LAND AND 
SEA —NOW SEE ME 


IN THE AIR 
WINGS OF THE NAVY 


GEORGE BRENT-OLIVIA (3 


Is there a goat around town? “Wings of the 
Navy” gives you a chance to use him for an 
attention-getting street bally. Cover him with 


blanket carrying copy shown above. Gent 
dressed as naval officer leads him around town. 


Don't Pass Up Contest on Next Page 
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PLANT “OBSERVATION TEST” 
IN YOUR LOCAL NEWSPAPER 


Each scene below from “Wings of the Navy” has been purposely retouched to show a 
photographic error. Contestants are asked to observe the photos carefully and find the error in 
each scene. Those finding all five are awarded guest tickets to see “Wings of the Navy.” 


| Test Your Eyesight — What's Wrong? Find the Error — Win Free Tickets 


No. 1 No. 2 


What's Wrong With This Picture? | Can You Find the Error in This Photo? | 


No. 3 No. 4 


| Last Chance to Win Passes to Strand 3 | | 
a hae CORRECT ANSWERS 


(Keyed to Scenes Numbered) 


No. 1—The binocular is broken in half. 


No. 2—One of the blades on propeller is. 
missing. 


No. 3— Plane should have pontoons in place 
of the wheels, since it is a seaplane. 


No. 4— The rubber tubes of the stethoscope 
are missing. 


No. 5—The tire is missing from the wheel of 
the plane. 


No. 5 


Order set of contest mats W501B—75c from Warner Bros. Campaign Plan Editor 
[10] 


POWERED by: 


ilm Guide for Motion Picture 
tudy Groups — Schools — Clubs 


Prices: 
Actual cine cuprediced abate. 1000 guides ..............$ 65.00 2000 guides ..............$120.00 
16 pages in two colors. 3000 guides .............. 165.00 4000 guides .............. 200.00 
5000 guides .............. 225.00 6000 and over, per M..... 40.00 


Order from: FILM GUIDE, Taft Bldg.. Hollywood and Vine, Hollywood, Cal. 
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POWERED by: 


Retail store advertising consisting of newspaper mats, 


counter and window display cards from Artplus Hosiery 


in conjunction with your showing of “Wings of the Navy’ 


: the U.S. Testing Company — 
"Seal of Quality @ « 


come up toa dozen Specifications that Es rant 


of” extfa wear’ - Look for his: s! 


Illustration shows, in reduced size, three 
units included in the Artplus advertising 
schedule. Directly above, and at top right, 
are two ads available in mat form to all Art- 
plus dealers; at bottom right, the ad which 
will appear in Vogue, February Ist issue. 


mov1e stars 


"BOBBY CHECK — 


8 captures 


Olivia de Havilland © 
starred in Warner Bros. 
Cosmopolitan Production. 


L u t that 


we : exira near. Gola a 
aR. 5s policed Sheers in the world . 
hose la earn De Seal a Ques 


OR 


“Wings of the Navy”. 


“sho we me 


- GLAMOROUS NEW ARTPLU HOSIERY SHADE WORN BY OLIVIA DE 
HAVILLAND STARRED IN WARNER BROS. COSMOPOLITAN ORES UON 


“WINGS OF THE NAVY” 


Ir’s Aros hover ihe flattering 
chiffon sheers selected by famous movie 
stars because they wear even better than 
they look. Bobby Check, hard-boiled 
representative of the famous U, S. Test- 
ing Company, sees to that. To earn bis 
certified Seal of Quality Artplus hose are 
tested every month. They're the only 


pe sheers in the world! 00 


STORES 


e 1938, : Avtpla. Hosiery Meas, Ene, 


For list of local dealers and further information, write to 


Artplus Hosiery 319 Fifth Avenue 
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Aplus 


AS ADVERTISED IN VOGLE 


New York City 


POWERED by: 


2 More National Tie-ups 


“WINGS® 
SHIRT 


(Still No. — Brent 159) 


Letters will be sent by the Piedmont Shirt 
Company to their 4000 accounts throughout 
the country, advising them to contact local 
theatres playing “Wings of the Navy” for stills 
and other advertising material which can 
be tied in with their window and counter 
displays and newspaper ads featuring the 
“Wings” shirts. Stills are available from 
Warner Bros. Campaign Plan Editor at 10c 
each. Order Brent 157, 158, Pub. A 314. 


Inquiries regarding local dealers should be addressed to 


Samuel Wolf, Piedmont Shirt Co. 
1270 Broadway New York City 


LATEST MOVIE STAR 


GAME—“MOVIE MILLIONS" 


A thrill-packed game that makes every player a real 
Hollywood producer. The players produce any type 
of picture — Drama, Romance, Comedy, Musical, etc. 
There are famous directors, authentic scenarios, and 
“play money” for “producers” to invest. Such well- 
known Hollywood spots as the Brown Derby, Cocoa- 
nut Grove, Trocadero play important roles. Nation- 
ally famous magazine critics, columnists and radio 
commentators criticize each production during the 
course of play. 


Department stores in every city are featuring this new 
Hollywood game. You can arrange elaborate tie-ups 
that will employ blowups, window displays, and ad 
mats with which they are furnished. 


For information regarding local dealers, write to 


Lee Sheldon, Transogram Co., Inc. 
200 Fifth Avenue New York City 
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ON THE SCREEN FOR 
THE FIRST TIME 


The inside of one of the U. S. Navy's 
14-ton flying destroyers, a unit of 
the powerful and efficient naval air 
armada — in preparations for a 
"take.'' Eighty-four ships in seven 
squadrons were based at North 
Island, San Diego, during shooting 
of the Warner Bros.-Cosmopolitan 
picture "Wings of the Navy," with 
George Brent, Olivia de Havilland 
and John Payne, coming to the 
Strand Friday. Other scenes for the 
picture were filmed at the Naval Air 
Base at Pensacola, Fla. 


(Mat 401—60c) 


ADVANCE PUBLICITY — "WINGS OF THE NAVY" 


NEVER-BEFORE 
SEEN FLIGHT 
SCENES FILMED 
FOR AIR DRAMA 


Fifteen million dollars worth 
of airplanes, all of one model, 
appear in stirring scenes of 
“Wing's of the Navy,” the Warner 
Bros.-Cosmopolitan picture open- 
ing Friday at the Strand Theatre, 
and that represents probably the 
greatest fortune ever tied up in 
one kind of “properties” for a 
motion picture. 


These planes are the proud, 
new, well-armed, giant twin- 
motored PBY-2 patrol bombing 
planes. In “Wings of the Navy” 
the giant PBY-2’s thunder into 
the air from the surface of San 
Diego Bay, just off the navy’s 
North Island air base, where a 
large portion of the exciting 
film story was screened. In other 
scenes they swoop gracefully 
down out of the sky to deposit 
their fourteen tons lightly on the 
twisting currents of the bay. 


In one scene, forty-four of the 
big twin-motored patrol bombers 
tilted and swerved in graceful 
formations overhead, as_ they 
came in, in a superb massed 
flight, to alight in home waters 
after completing their share in 
the U. S. Navy’s annual summer 
maneuvers above the foggy 
waters of southern Alaska. These 
forty-four planes hopped down 
from Seattle, Wash., in one long, 
successful massed flight. Their 
landing at San Diego furnished 
a dramatic sequence for the 
picture. 


Each of the sixty vast PBY-2’s 
which made its motion picture 
bow in “Wings of the Navy” is 
valued at $260,000, when com- 
pletely equipped with the navy’s 
well protected secret devices that 
render them such potent instru- 
ments of might for war purposes. 


Altogether there are two hun- 
dred and sixty of these big 
planes, built and building, which 
give the United States Navy a 
voice of real authority in the sky. 
“Wings of the Navy” features 
George Brent, Olivia de Havil- 
land and John Payne. 


Olivia De Havilland First 
To View New Bomber 


When Olivia de Havilland went 
to the United States Naval Air 
Base at North Island, San Diego, 
Calif., for two weeks of location 
work as feminine star of “Wings 
of the Navy,” the Warner Bros.- 
Cosmopolitan picture opening 
Friday at the Strand Theatre, 
Miss de Havilland became the 
first woman ever allowed to sit 
in the cockpit of one of the navy’s 
giant new twin-motored patrol 
and bombing planes. 


The instrument board of the 
giant navy plane, which is the 
last word in Uncle Sam’s secret 
preparedness for national emer- 
gencies, was covered when Olivia 
entered the plane. 


Camera Takes To Air 


Capt. Paul Mantz, veteran flier 
and aviation trail breaker, flew 
a special camera plane from 
Hollywood to Pensacola, Fla., to 
record the thrilling sky shots for 
the Warner Bros.-Cosmopolitan 
epic of the naval air service, 
“Wings of the Navy.” 
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@ THREE CHEERS FOR THE NAVY-—(left to right) George Brent, Olivia de Havilland and John Payne are the 
romantic triangle who head the cast of "Wings of the Navy," the thrill-packed saga of the U. S. Navy Air Service, 
which will have its first local showing at the Strand Theatre on Friday. 


(Lead) 


“Wings of the Navy” Action-Packed 
Drama of U.S. Naval Air Force 


STORY SYNOPSIS (Not for publication) Jerry Harrington (John Payne) 
transfers from the U. S. Navy submarine service to the Naval Air Training Base 
at Pensacola, Fla., in order to become a flyer like his older brother Cass (George 
Brent), an instructor there. Cass goes to Washington to lay plans for a new 
plane he has been working on before the Navy Board, and while he is away, 
Jerry squires his brother’s fiance Irene (Olivia de Havilland) and they fall in 
love. Before Irene has a chance to tell Cass of her change of heart, he is 
plunged into a serious crash by a student aviator, Learning that he is to be 
crippled for life, Jerry and Irene pledge that there shall never be any hint of 
their love to Cass. When Cass’ new plane is tested, the test pilot crashes and is 
killed. This final blow to his big brother’s life plans inspires Jerry to resign 
from the navy secretly and test the plane himself. This time the test flight 
is a success, and the results bring happiness to all three. 


“Wings of the Navy,” a War- 
ner Bros.-Cosmopolitan produc- 
tion, which is declared to be by 
far the best to date of the re- 
markable succession of smash- 
ingly successful “service” pic- 
tures turned out at that studio, 
comes to the screen of the Strand 
Theatre next Friday with a cast 
headed by George Brent, Olivia 
de Havilland, John Payne and 
Frank McHugh. 


The Warner studio’s preemin- 
ence in the field of pictures deal- 
ing with life in the various divi- 
sions of the armed forces of the 
nation was first established sev- 
eral years ago with the produc- 
tion of “Here Comes the Navy.” 
Since then such pictures as “Devil 
Dogs of the Air” and “Submarine 
D-1” have enabled this studio to 
continued its supremacy. 


As its title so aptly indicates, 
“Wings of the Navy” is a story 
laid against a background of 
naval aviation. It is a powerful 
tale that effectively transfers to 
the screen the spirit and tradi- 
tions of the aerial division of the 
nation’s guardians of sea and 
coastline, and in the course of 
telling the story, the film produc- 
tion impressively unfolds scenes 
which give the onlooker a vivid 
conception of the strength and 
competence of the navy’s aerial 
wing. 

In obtaining such scenes, the 
studio was given the unstinted 
cooperation of the United States 
Navy, with the result that there 
are breath-taking shots of aerial 
formations and manoeuvers 
which even the newsreel camera- 


men have never been able to 
photograph. 

Aside from the mass flying 
scenes, there are a number of 
sensational shots of hair-raising 
stunts by individual pilots, and, 
as part of the plot, three marrow- 
chilling crash scenes. 


The screen play, an original by 
Michael Fessier, is built around 
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@ JOHN PAYNE is featured in 
“Wings of the Navy,’ coming to the 
Strand Theatre on Friday. 


two naval fliers, played by George 
Brent and John Payne, who are 
sons of a pioneer naval flying 
officer who died in the line of 
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duty. Brent, the elder brother, is 
an instructor at the navy’s 
school for fliers at Pensacola 
when Payne, who is an ensign in 
the submarine service, decides to 
become a flier too, and gets trans- 
ferred to the Pensacola training 
school. 

Brent has designed a new type 
of plane which he hopes to get 
the navy to accept, but before he 
can pilot it himself in the test 
flights, he is plunged into a seri- 
ous accident. 

Unknown to his brother, Payne 
resigns from the service and as 
a civilian, arranges to make a 
daring test dive in the plane 
Brent has invented. When he 
completes the test of the new 
ship successfully and the navy 
accepts his brother’s plane, Payne 
also wins reinstatement in the 
naval air service. 

Payne’s unselfish devotion to 
the cause of his brother also 
brings to a happy solution a ro- 
mantic situation involving Olivia 
de Havilland which has threat- 
ened dissension between the 
brothers. At the outset of the 
tale, Olivia is Brent’s fiancee but 
when she and Payne meet they 
fall in love. After Payne has 
risked his life to prove his 
brother’s new ship _ practical, 
Brent unselfishly relinquishes her. 

Aside from the principals men- 
tioned, other members of the cast 
who have important roles are 
Henry O’Neill, Victor Jory, John 
Litel, John Ridgely, John Gallau- 
det, Donald Briggs, Regis Too- 
mey, Edgar Edwards and Albert 
Morin. The production was di- 
rected by Lloyd Bacon. 


CAST OF 
CHARACTERS 


Cass Harrington, 
GEORGE BRENT 


Irene Dale, 
OLIVIA DE HAVILLAND 


Jerry Harrington. JOHN PAYNE 
Scat Allen... FRANK McHUGH 
Commander Clark.JOHN LITEL 
Lt. Parsons..... VICTOR JORY 


Prologue Speaker, 
HENRY O’NEILL 


Dan Morrison. JOHN RIDGELY 


Lt, Harry White, 
JOHN GALLAUDET 


Instructor. ... DONALD BRIGGS 


Ted Parsons, 
EDGAR EDWARDS 


First Flight Instructor, 
REGIS TOOMEY 


Armando Costa, 
ALBERT MORIN 


Commandant, 
JONATHAN HALE 


Capt. March. .PIERRE WATKIN 


Officer of the Day, 
DON DOUGLAS 


Drilling Officer, 
MAX HOFFMAN 


Check Pilot...... ALAN DAVIS 
Aviator..... LARRY WILLIAMS 


PRODUCTION 
STAFF 


Directed by... LLOYD BACON 


Original Screen Play by, 
MICHAEL FESSIER 


Photography by, 
ARTHUR EDESON, A.S.C. 


Aerial Photography by, 
ELMER DYER, A.S.C. 


Film Editor....GEORGE AMY 
Art Director. ESDRAS HARTLEY 


Special Effects by, 
H. F. KOENEKAMP 


Sound by. .FRANCIS J. SCHEID 
Gowns by....... ORRY-KELLY 


Technical Adviser 
LT. COMMANDER HUGH 
SEASE, U. S. N. 


Musical Director, 
LEO F. FORBSTEIN 


Length—8209 ft. 
Running time—85 min. 


Frank McHugh Plays 
In 4th Service Film 


Frank McHugh, one of the 
busiest comedians in Hollywood, 
recently joined the film navy 
again to play a featured role in 
“Wings of the Navy,” the War- 
ner Bros.-Cosmopolitan picture 
which opens at the Strand Thea- 
tre on Friday, with John Payne, 
Olivia de Havilland, and George 
Brent heading the cast. 

“Wings of the Navy” mark 
McHughe’s fourth service film for 
Warners. The others were “Here 
Comes the Navy,” “Devil Dogs of 
the Air,” and “Submarine D-1.” 
Lloyd Bacon, who is an officer in 
the Naval Reserve, directed all 
four of the pictures. 


Air-Minded Family 


Olivia de Havilland, the only 
feminine principal in the cast of 
“Wings of the Navy,” the War- 
ner Bros.-Cosmopolitan naval 
aviation picture opening at the 
Strand Theatre next Friday, is a 
first cousin of ‘Capt. Geoffrey de 
Havilland, famous builder of 
British planes and automobile 
motors. Her father and the father 
of the plane builder were brothers. 


ADVANCE PUBLICITY — "WINGS OF THE NAVY" 


crete tnd 
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@ TOAST OF THE NAVY is charming Olivia de Havilland who plays the 
feminine lead opposite John Payne and George Brent in her newest picture, 
"Wings of the Navy" opening Friday at the Strand. 


Olivia de Haviland Now 
A Streamlined Modern 


Our grandmothers, who pre- 
ferred the girls to be gentle and 
sweet and dependent, would have 
been awfully proud of Olivia de 
Havilland at one time. 

But Grandma would say 
“Phooey” to the little lady now, 
for the chapter of Olivia’s life 
during which she emulated the 
cooing dove and the clinging vine 
has been closed. 

Turning the page to a new 
chapter, there is a sun-bronzed, 
streamlined, sparkling-eyed, firm- 
bodied creature who is the poetry 
of motion on a surfboard, at the 
pingpong table, or the archery 
ranges. 

Olivia did it with the aid of 
tennis rackets, fishing tackle, a 
western saddle, a couple pairs of 
hiking shoes, some devoted and 
athletic friends, and about two 
billion dollars worth of Califor- 
nia’s sun-kissed ozone. 

‘Before Olivia left for a trip to 
England early last’ spring she 
was feeling nervously and physi- 
cally fagged, and she was still 
underweight, at about 100 pounds, 
when she came back. 

_» Sports Aided Health 

A film titled “Hard to Get,” in 
which Olivia romped through 
some adventures with Dick 
Powell which were both enliven- 
ing and diverting, began to coax 
her pep back. Then a secret air- 
plane visit to her old home at 
Saratoga, Calif., and two weeks 
in the childhood haunts of her 
hockey playing, hiking and surf 
swimming days, sent a new Olivia, 
with a Babe Didrikson complex, 
back to Hollywood. So she swept 
like a little Amazon through the 
vigorous activities of her role in 
“Wings of the Navy,” the War- 
ner Bros.-Cosmopolitan epic of 
naval aviation which is scheduled 
to open next Friday at the Strand 
Theatre. 

She scrambled to the top of the 
navy’s giant, twin-motored planes 
(18% feet above the ground) 
with John Payne while on loca- 


tion at North Island Naval Air 
Station, near San Diego, and she 
sped down to Ensenada, Mexico, 
one week-end to go shark fishing 
with Victor Jory. She outswam 
the other girls in the famous Cor- 
onado outdoor pool, and chal- 
lenged young Payne to a race 
through the surf to the life raft 
at Point Mugu. 

Olivia took on all comers at 
the pingpong table at the loca- 
tion site, and began eating five 
course breakfasts and _ seven 
course dinners, as well as size- 
able luncheons. 

One day at the air station she 
went into the sick bay, stepped 
on the scales there, and let out a 
triumphant outcry, for the navy’s 
medical scales informed Olivia 
she was weighing 112 pounds, a 
gain of a trifle more than 12 
pounds over the listless pound- 
age she brought home with her 
from England. 


Proficient Sailor 


Returning to Hollywood after 
her location stay among the naval 
fliers, Olivia set about clinching 
her new eminence among the 
muscular element. 

Olivia has learned to man the 
tiller of her friends’ small sail- 
boats. She has made a new date 
to go fishing at Ensenada, Mexi- 
co, with Victor Jory. 

At her home and the home of 
friends, Olivia is strengthening 
her pingpong game by playing 
Billy Bakewell, and is just wait- 
ing until her forearm gets a little 
stronger to tackle Lew Ayres. 
She has installed a deck tennis 
outfit, and plays a stiff game with 
Conrad Nagel, Bakewell and 
Joan Fontaine. 

She has taken riding lessons 
and has accompanied Henry 
Blanke, Ernst Lubitsch and Mike 
Curtiz on long rides across coun- 
try. She has formed a two-person 
archery class with Basil Rath- 
bone, to take further lessons from 
the bow and arrow champion, 
Howard Hill. 


FILM WORK PUT 
GEORGE BRENT 
TN THE KNOW 


“There is nothing like work- 
ing in motion pictures for giv- 
ing a man an_ all-around 
education,” said George Brent. 


The firm-featured film star 
had just finished writing his 
autograph for the sixtieth-odd 
time of the day, and was relax- 
ing in his canvas set-chair on 
the concrete surface of the land 
plane field at North Island, San 
Diego, where scenes were being 
filmed for “Wings of the Navy,” 
the Warner Bros.-Cosmopolitan 
service thriller which opens Fri- 
day at the Strand Theatre. 


“Take my own case, and what 
my film work has contributed 
toward the rounding out of my 
general education in the past six 
years,” Brent said. 


“In the first place, 
learned geography. 

“It seems to me that I have 
been sent everywhere on the 
North American continent on lo- 
cation, or else on a personal ap- 
pearance tour. Last year I was 
down at San Diego, just as we 


I have 
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@ GEORGE BRENT is one of the 
headliners in the cast of "Wings of 
the Navy,"" coming to the Strand. 


are now, but on a different kind 
of a film location. That was for 
‘Submarine D-1.’ Frank McHugh 
was down here with me. We en- 
joyed San Diego then, just as 
we enjoy it now. In fact, I can 
truthfully confide that San Diego 
is my favorite location site of 
all the world. 


“IT owe a lot to motion pic- 
tures,” Brent said, smiling. 

“They taught me geography, 
as I have said. But they also 
taught me history, and in the 
scripts I have studied, I have 
gotten an insight into politics, 
the lumber business, gold mining, 
newspaper work, all branches of 
the military service, and above 
all, to be a better judge of human 
nature than I ever was before. 
Now, if the films can just give 
me a role that will teach me how 
to make out an income tax, every- 
thing will be about 100 per cent 
perfect.” 


Easy Come—Easy Go 


George Brent put on eight 
pounds while on location at Pen- 
sacola, Fla., for “Wings of the 
Navy,” the Warner Bros, picture 
opening next Friday at the Strand 
Theatre, but he took all eight 
off again by playing tennis when 
his company switched to a second 
location site at San Diego, Calif. 
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John Payne Adds Fame 
To Distinguished Family 


Another of those Paynes of 
Virginia seems about to add to 
the lustre of that distinguished 
name. John Payne, this time. 

Most famous of the clan, per- 
haps, was an ancestor of his, 
several generations back, called 
John Howard Payne. He wrote 
an opera named “Clari, the Maid 
of Milan.” You never heard of 
it? O.K. Neither did many other 
persons of this generation. 

But there was a little song in 
it that aroused no great atten- 
tion at the time, although since 
then it has been pretty well 
known. The name of it is “Home, 
Sweet Home.” The ballad 
endured. 

Then there was a collateral 
member of the family, though 
he spelled his name with an “I” 
instead of a “Y.” Thomas Paine, 
more familiarly known as Tom. 
English-born, American-bred, 
French-experienced, he was per- 
haps the first member of the early 
colonies to be called a “free- 
thinker,” which in those days 
was quite an awful name. Tom 
Paine wrote “The Age of Reason,” 
a startling book for its era. 

And there have been other 
Paynes and Paines distinguished 
in Virginia’s history as scholars 
and public officials. 


New Type Star 


But this discussion started 
about the present-day John 
Payne. He is not a statesman, a 
learned scholar or anything like 
that. He is a film actor—but sort 
of a different movie actor from 
the ordinary type. 

He started at the Warner Bros. 
Studio not many months ago in 
a musical called ‘“‘Garden of the 
Moon,” and next to Pat O’Brien, 
the star, he was the most im- 
portant man in the cast. Jack L. 


NEW SCREEN CHARMER 


Warner, production chief at the 
studio which bears the family 
name, liked Payne so well in this 
that he immediately promoted 
him to a similar position in 
“Wings of the Navy,” the War- 
ner Bros.-Cosmopolitan aviation 
picture coming to the Strand 
Theatre next Friday. In this show 
Johnny Payne, Olivia de Havil- 
land and George Brent are the 
cast headliners. It is a thrill- 
packed drama of the U. S. Naval 
Air Service. 


Has Many Fans 


A tall, likeable chap with an 
easy manner and a grin that 
grows on you, he started femi- 
nine hearts going at a rapid pace 
when they saw him as the band 
leader in “Garden of the Moon.” 
But Payne is not the kind of 
“pretty boy” who sets masculine 
teeth on edge, either. On the 
contrary, the male members of 
the film-going public were as en- 
thusiastic about the young actor 
as their girl friends, “Wings of 
the Navy,” his studio believes, 
will establish Payne on an even 
firmer basis with the public, as 
his role is one which gives him 
the chance to display his ability 
as a sincere dramatic actor. 

The next step, if Hollywood 
routine is followed, will be for 
young Payne of Virginia to be a 
star in his own right. He can not 
only do straight dramatic acting 
but can sing, as well, although 
he was not required to exhibit 
that talent in “Wings of the 
Navy.” 

Johnny is, of course, a member 
of the F.F.V. (First Families of 
Virginia), but he doesn’t brag 
about it. He was born in Roanoke, 
the son of George Washington 
Payne and the former Ida 
Schaeffer, a one-time Metropoli- 
tan Opera singer. 


. Mat 204—30c 
@ JOHN PAYNE—handsome young star, who scored a world-wide hit in 
"Garden ‘of the Moon" is now featured in "Wings of the Navy," thrill-packed 
saga of the Noval Air Service, coming to the Strand on Friday. 


ADVANCE PUBLICITY — "WINGS OF THE NAVY" 


U.S. Navy Cooperated in 
Filming ‘Wings of Navy 


When one of the major Holly- 
wood film companies produces a 
navy picture like the Warner 
Bros.-Cosmopolitan production, 
“Wings of the Navy,” which 
opens next Friday at the Strand 
Theatre, the studio always has 
a silent partner. The silent part- 
ner is the United States Navy. 


The film company invests its 
capital —in the case of “Wings 
of the Navy,” Warner Bros. in- 
vested the money and pockets the 
profits and the box office prestige 
which comes with such a picture. 


The United States Navy in- 
vests the time of its officers who 
go over the film company’s script, 
help to supervise the filming of 
the story, and who finally sit as 
a board of ultimate approval on 
the completed film. 


The navy also provides the 
planes, or the warships, the guns, 
buildings, the drill grounds, and 
the officers and men who man 
them, in such a picture. And for 
its investment the navy draws 
no profits in cash. But it draws 
something far more important, 
from the navy’s point of view. 


Aids Recruiting 


The navy reaps its dividends 
in public good will, taxpayer in- 
terest, stimulated recruiting, and 
an attitude of receptiveness to 
the navy’s needs on the part of 
Congressmen from inland states. 


Llyod Bacon, who directed 
“Wings of the Navy,” and who 
also directed three other popular 
service thrillers, ‘Submarine 
D-1,” “Here Comes the Navy” 
and “Devil Dogs of the Air,” is 
the best known and most success- 
ful directer of Hollywood serv- 
ice pictures. Bacon occupies a 
unique position in this regard, 
for he not only has turned out a 
succession of navy service films 
which have been 100 per cent hits 
with the public, but in his lesser 
known capacity as a lieutenant- 
commander in the United States 
Naval Reserve, he has managed 
to please the navy, from top to 
bottom, with his pictures. 

“If one stops to think it over,” 
Bacon explains, “it is easy to see 


why the navy is so insistent that 
motion pictures about navy life 
should be very good pictures, 
taken from the standpoint of 
entertainment primarily, The 
navy wishes navy pictures to 
play in all the theatres in the 
country, and make a hit. 


“They are the navy’s best link 
with the public in inland sections. 
Such pictures provide the med- 
ium through which the schoolboys 
obtain their ideas of what the 
national service is like. They in- 
spire many boys with a desire to 
learn more about the service life 
which they see authentically pic- 
tured in such films. 


Patriotic Service 


“The Navy feels the same as 
the film studios do: that in pre- 
senting such pictures to the pub- 
lic, we are doing a _ patriotic 
service, because we are letting 
the members of the public see the 
service as it really is.” 


Bacon also suggested that the 
public which sees such pictures 
as “Wings of the Navy” should 
receive full enlightenment on one 
score. 


“It is important,” he explained, 
“that the citizens of the United 
States should realize that the 
navy is not furnishing the film 
studios, gratis, with a lot of 
equipment, or burning up tax- 
payers’ money in putting on 
maneuvers for the studio to film. 

The navy is extremely particu- 
lar not to do this. When a film 
studio gains the navy’s permis- 
sion to photograph a certain 
phase of navy activity, that per- 
mission goes only so far as to 
permit the film company to have 
a camera on the spot at the time 
the navy carries out some regu- 
larly scheduled maneuver. The 
navy never does something over 
a second time just to please a 
motion picture company. And it 
never does something the first 
time unless it is part of the regu- 
lar navy program to do so.” 

Scenes for the picture were 
shot at the U. S. Naval Air Bases 
in San Diego, California and 
Pensacola, Florida. 


TIME OUT FOR CHATTING 


Mat 205—30c 


@ BETWEEN SCENES of "Wings of the Navy," the thrilling air drama coming 
to the Strand Friday, pretty Olivia de Havilland and up-and-coming John Payne 
—who play the romantic leads in the picture—chat of this and that. 


Mat 201—30c 


@ NEW SCREEN TEAM—John Payne, handsome young leading man who 
rocketed to fame in "Garden of the Moon," and lovely Olivia de Havilland 


carry the love interest in "Wings of the Navy,’ 


t 


coming to the Strand. 


Director Bacon Calls 
For ‘Action’—and Gets It! 


Some motion picture directors 
yell “Action” and get a camera 
record of a charming love idyl. 


Some yell “Action” and get a 
musical spectacle, full of tunes 
and the rhythm of beautiful legs. 


But there are directors who 
yell “Action” and get action. 
Lloyd Bacon is one of these. 


Perhaps that is why the son of 
the late. Frank W. Bacon, of 
“Lightnin’ ” fame, bears the re- 
putation of “sure-fire director.” 


Bacon says, “Long ago I 
learned that the public wants 
action in its motion pictures. So 
I don’t beat around the bush. I 
see that the public gets action in 
my pictures. Some others may 
use motion pictures as a vehicle 
for a psychological study. I 
haven’t the patience.” 


Bacon learned his business in 
the old and lively school of the 
silent films. He started with 
Broncho Billy Anderson in 1915, 
but enlisted in the United States 
Navy in the World War and 
worked up from enlisted man to 
the rank of lieutenant. His term 
in the navy whetted his fondness 
for action. 


Remember Bacon’s_ achieve- 
ment of working up from the 
ranks in the navy and you will 
understand the deep attachment 
for the naval service which has 
marked his subsequent career. 

Leaving the navy after the 
Armistice, Bacon worked for 
Charlie Chaplin for a while, di- 
rected the old Lloyd Hamilton 
comedies, and then went with 
Mack Sennett and Universal. 
This was a lively and exacting 
school. 


Since then, Bacon has started 
several trends in picture popu- 
larity, probably the most impor- 
tant of which is his series of ac- 
tion pictures with navy themes. 


Bacon has directed four pic- 
tures of the sea service for the 
Warner Studio, and each one was 
a tremendous hit when released, 
both with the public and the box 
office. These films were ‘Here 
Comes the Navy” with Jimmy 
Cagney, Pat O’Brien and Frank 
McHugh; “Devil Dogs of the 
Air” with the same trio; ‘“Sub- 
marine D-1” with George Brent, 
Pat O’Brien and Frank McHugh; 
and his latest, “Wings of the 
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Navy,” the Warner Bros.-Cos- 
mopolitan production with Brent, 
John Payne and McHugh, which 
opens at the Strand Theatre next 
Friday. 


Bacon directed the famous film, 
“The Singing Fool,” which set a 
fashion in films at the time, and 
he also set a precedent with his 
outstanding ‘‘Forty-Second 
Street.” This hit started 100 sub- 
sequent musical comedies on their 
way. Bacon showed what he could 
do with the comedy theme in “A 
Slight Case of Murder.” But his 
preference is action pictures 
about the navy. 


COMMANDER SEASE 
TECHNICAL ADVISER 
ON ‘WINGS OF NAVY’ 


Much of the excitement and 
all of the authenticity which are 
the most noteworthy elements of 
“Wings of the Navy,” the 
Warner Bros.-Cosmopolitan pic- 
ture about naval aviation com- 
ing to the Strand Theatre next 
Friday, were the contribution of 
a man who had never been in 
Hollywood before this picture 
was filmed. 

This is Lieut. Commander 
Hugh S. Sease, U. S. N., who 
is now back at the United States 
Naval Aircraft Factory in Phila- 
delphia, Penn., from which post 
he was detached to report last 
summer at the United States 
Naval Air Training Station at 
Pensacola, Fla., and there told 
to join the Warner Bros. location 
troupe which had come to film 
scenes for ‘Wings of the Navy,” 
in which. George Brent, John 
Payne and Olivia de Havilland 
are featured. 

When Bacon’s company com- 
pleted its schedule of film 
sequences at Pensacola, Lieut. 
Commander Sease packed up 
and accompanied his newly found 
friends of the screen industry to 
Hollywood. 

From then until the picture 
was finished he acted as techni- 
cal adviser, liason man, weather 
expert, prompter, emergency dia- 
logue director and general fac- 
totum on the film story. He 
stayed with the company for one 
week at the Warner Bros. Studio 
in Hollywood, and then left with 
the company for two more weeks 
of all-important camera work on 
location at the coast Nava] Air 
Base at North Island, San 
Diego, California. 

With those sequences complet- 
ed, the lieutenant commander re- 
turned with the film company to 
Hollywood, where the final third 
of the picture was shot. 


Absolutely No Villains 
Allowed in Navy Films 


The United States Navy re- 
serves the right to accept or re- 
ject actors who are advanced by 
film studios for roles in motion 
pictures based upon activities in 
the navy. 

This fact, not generally 
realized, sometimes disturbs the 
efforts of a film studio to “cast” 
the actors for a service film. The 
navy maintains a serene uncon- 
cern about an actor’s glamor rat- 
ing, the magnitude of his 
four-figured salary, or his avail- 
ability from a casting director’s 
point of view. 

For instance, the navy reacts 
dubiously to actors who may have 
become known in former pictures 
by their portrayal of drunk, un- 
dignified or crooked characters. 
This unwritten rule may explain 
why some pretty good character 
men never get on the quarterdeck 
of a film battleship. 

The Warner Bros. Studio, 
when it was filming the Warner 
Bros.-Cosmopolitan production, 
“Wings of the Navy,” which 
opens Friday at the Strand 
Theatre, found itself traveling 
along a groove of unusual good- 
will when it began suggesting the 
actors to fit into its star roles 
service. 

George Brent, for the devoted 
flying officer who helps train the 
fledgling seahawks at Pensacola 
Naval Air Training Station, was 
a “natural.” The service greeted 


his selection with pleasure. 
It was the same with 26-year- 
old and 190-pound John Payne, 


Mat 105—I5c 
@ GEORGE BRENT AND OLIVIA DE 
HAVILLAND in "Wings of the Navy." 


whose place in the film is that of 
the student flier who is Brent’s 
brother. 

For Frank McHugh, the navy’s 
heart was already open. Genial 
Frankie had already played in 
such service hits as “Son of a 
Sailor,” “Here Comes the Navy,” 
“Devil Dogs of the Air’ and 
“Submarine D-1,” and everybody 
in the service was convinced that 
Frank was one of them, at heart. 


CURRENT PUBLICITY — "WINGS OF THE NAVY" 


(Opening Day) 


Thrilling Navy Aviation 
Picture Opens at Strand 


Produced with the unstinted 
cooperation of the United States 
Navy, “Wings of the Navy,” a 
Warner Bros.-Cosmopolitan pic- 
ture which effectively dramatizes 
the thrilling story of naval avia- 
tion, opens today at the Strand 
Theatre with a cast headed by 
George Brent, Olivia de Havil- 
land, John Payne and Frank 
McHugh. 


The most successful in the past 
of all the Hollywood studios in 
making fine screen material of 
the lives of the members of the 
nation’s defense forces, the War- 
ner studio confidently expects 
“Wings of the Navy” to be ac- 
claimed as the best of all its 
service pictures. 


The background of the new 
picture lends itself naturally to 
the depiction of impressive and 
thrilling scenes, and the studio, 
with the navy’s aid, has taken 
full advantage of the opportuni- 
ties presented. 


About 600 planes, including 
every type used by the navy, are 
shown at various times in the 
course of the story, and there are 
several shots in which scores of 
planes take off or land in succes- 
sion or are seen aloft simultane- 
ously in breath-taking vistas of 
mass flying. There are also many 
exciting shots of dazzling maneu- 
vers by individual pilots and sev- 
eral bits of action — including 


three crashes—which are bound 
to electrify the beholder. 


The spirit and tradition of the 
aerial wing of the naval service 
are effectively presented in a 
story that covers the life of the 
average navy flier from the be- 
ginning of his training to the 
time when, as a veteran pilot, he 
can take part in mass flights of 
huge seaplanes over thousands of 
miles of open ocean, 


Aside from the thrilling and 
engrossing flying background, 
the picture is marked by a human 
and moving story of brotherly 
affection and a charming roman- 
tic motif which for a time, how- 
ever, threatens to shatter the 
bonds between the two brothers, 
played by Brent and Payne, for 
they both love the same girl, 
played by Olivia de Havilland. 


In addition to the members of 
the cast already mentioned, it 
also includes in important roles 
Henry O’Neill, Victor Jory, John 
Litel, John Ridgely, John Gallau- 
det, Donald Briggs, Regis Too- 
mey, Edgar Edwards and Albert 
Morin. 

Both the original story and the 
screen play were written by 
Michael Fessier, and the produc- 
tion was directed, naturally, by 
Lloyd Bacon, who was the direc- 
tor of all the previous Warner 
service pictures that were so 
tremendously successful. 


SHORTS .». Lhe Navy Falls For Olivia 


... Star Is Taken For Artist... Mr. Payne is Pained 


When one of the young officers 
volunteered to show Olivia de 
Havilland what the insides of the 
different types of navy planes 
looked like, five or six days after 
her arrival with the Warner 
Bros.-Cosmopolitan company film- 
ing “Wings of the Navy” on lo- 
cation at the U. S. Naval Air 
Station at North Island, San 
Diego, Olivia was amazed to find 
snapshots of herself pasted in a 
number of the cockpits. 


When George Brent, wearing 
a navy blue beret, went through 
the French Quarter of New Or- 
leans with the cast of “Wings 
of the Navy,” during the screen 
troupe’s stop en route to Pensa- 
cola, Fla., Brent was pointed out 


with awe by midwest tourists as 
“one of those French artists— 
see his beret.” 


For two days Cameraman Ar- 
thur Edeson made all his film 
shots of John Payne from the 
right side of Mr Payne. Reason: 
A spider bit Mr, Payne’s left 
cheek and left a considerable 
swelling. This was while Mr. 
Payne was working in “‘Wings of 
the Navy,” now at the Strand. 


Victor Jory, featured in 
“Wings of the Navy,” has joined 
the ranks of actors who will be 
racing horses under their own 
colors at the Santa Anita, Cali- 
fornia, race track. 


THEY'RE IN THE NAVY NOW 


Mat 202—30c 


@ HEROES OF THE AIR—George Brent and John Payne, as brothers who carry 
the family navy tradition into the air in "Wings of the Navy," the thrill-packed 
drama which is now showing at the Strand Theatre. 


Mat 208—30c 


@ OFF TO THE CLOUDS John Payne (right) bids farewell to Olivia de 
Havilland and George Brent in a dramatic scene from "Wings of the Navy" 
which has its first iocal showing at the Strand Theatre today. 


(Review) 


“Wings of the Navy’ 
Vivid Aviation Drama 


Easily the best service picture 
ever to reach the screen is “Wings 
of the Navy,” a Warner Bros.- 
Cosmopolitan production which 
opened yesterday at the Strand 
Theatre with an impressive cast 
headed by George Brent, Olivia 
de Havilland, John Payne and 
Frank McHugh, demonstrating 
anew that there is no studio in 
Hollywood that can match this 
one in presenting on the screen 
vivid, exciting, authentic stories 
about the nation’s defenders. 

That preeminence was estab- 
lished several years ago with the 
production of “Here Comes the 
Navy.” It was maintained with 
“Devil Dogs of the Air” and 
“Submarine D-1.” And now 
“Wings of the Navy” has come 
along not only to top anything 
of like nature produced by any 
other studio but even the best of 
the previous Warner service pic- 
tures. 

Perhaps the background of the 
story, which, as the title implies, 
is the naval] aviation service, 
lends itself more readily than 
any other arm of the national 
defense to the purposes of thrill- 
ing drama. And perhaps it is just 
that the story is better than those 
of all previous pictures, 

Whatever it is, “Wings of the 
Navy” emerges as a completely 
compelling production that holds 
the spectator continuously en- 
grossed from the first minute to 
the’last and has him on the edge 
of his seat a good part of that 
time. 


Navy Cooperated 


Filmed with the full coopera- 
tion of the United States Navy, 
the production has a patriotically 
educational side in that it gives 
the spectator a thorough compre- 
hension of the extent and com- 
petence of the navy’s air estab- 
lishment. 

None of this exposition is pre- 
sented pedantically, however. It 
is all worked in as part of the 
story, and much of it is presented 
in a manner that is often awe- 
inspiring as well as exciting. 
Such are the scenes showing a 
progressive take-off by 150 stu- 
dent fliers at the Pensacola train- 
ing school, the take-off of forty- 
seven huge bombing and patrol 
seaplanes from San Diego Har- 
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bor on a mass ocean hop; and the 
mass return of forty-four of 
these planes. 

Interwoven with all this, there 
is a winning and thoroughly hu- 
man tale of two brothers who are 
both navy fliers, and there is a 
charming love story which for a 
time threatens to develop into a 


_ tragic triangle but is nicely re- 


solved at the end. 
Excellent Cast 


The work of the large and dis- 
tinguished cast is fully up to the 
material presented them for the 
display of their talents. Brent, 
as the elder of the brothers about 
whom the tale revolves, is bound 
to be especially popular with 
navy men and all who admire 
navy men, for he presents a heart- 
warming portrayal of all that is 
best in the veteran navy flier 
fully embued with the spirit and 
traditions of his service. 

Young Payne, a comparative 
newcomer, who plays the younger 
brother, confirms the excellent 
impression he made in “Garden 
of the Moon.” He enacts his role 
with an ingratiating sincerity 
that helps enormously to make 
effective the many scenes that re- 
volve about him. 

As the center of the romantic 
interest, Miss de Havilland makes 
it easy to understand why the 
younger of the two brothers falls 
in love with his elder brother’s 
fiancee, for she acts her part with 
all the warmth and charm that 
have come to be expected from 
the delectable Olivia. Frank Mc- 
Hugh gets one of his rare op- 
portunities to demonstrate that 
he is much more than a mere 
comedian and he compels the ad- 
miration and sympathy of the 
audience. 

The supporting players, all of 
whom contribute performances 
which made the ensemble a thing 
of perfection, include Henry 
O’Neill, Victor Jory, John Litel, 
and John Ridgely, 

The screen play, a really skill- 
ful job, was an original by 
Michael Fessier, and all that need 
be said about the direction was 
that it was handled by Lloyd 
Bacon, who was also the director 
of “Here Comes the Navy,” 
“Devil Dogs of the Air,” and 
“Submarine D-1.” 


WINGS’ TROUPE 
TRAVEL CHAMP’ 
UF THE YEAR 


“Wings of the Studio” is the 
title that was bestowed on the 
troupe which filmed “Wings of 
the Navy,” the Warner Bros.- 
Cosmopolitan picture coming to 
the Strand Theatre today, since 
the actors and the technical 
crew were called on to devote 
most of last summer to flitting 
about. 

The production first took the 
director, camera and _ technical 
crew to San Diego at the end of 
June. The start of a massed 
flight of giant navy multi- — 
motored patrol and bombing 
planes from San Diego to Seattle, 
and thence to Alaska, was filmed 
at that time for incoroporation 
into the story. 


Next, the script caused a 
troupe of seventy to be trans- 
ported to Pensacola, Fla., where 
the screening of featured scenes 
occupied most of the month of 
July. 

Then the company was brought 
back to Hollywood, where a few 
more male actors, and Olivia de 
Havilland and her feminine reti- 
nue were added to it, and they 
all were taken back to the U. S. 
Navy’s Air Base at North Island, 
San Diego, where most of August 
was devoted to shooting exciting 
and authentic sky shots. 


These various expeditions by 
the Warner company made 
“Wings of the Navy” the champ- 
ion location venture of the year, 
whether considered from the 
viewpoint of distance, duration, 
daring, or dough. 


DIRECTOR PLAYS 
IN HIS OWN FILM 


By special request, the role 
that Capt. Aubrey W. Fitch, 
U. S. N., commandant at Pensa- 
cola Naval Air Station, was 
slated to play in “Wings of the 
Navy,” the Warner Bros.-Cosmo- 
politan picture coming to the 
Strand Theatre today, was 
taken, instead, by the captain’s 
close friend, Lieut. Commander 
Lloyd Bacon, U. S. N. R. 


Lieut. Commander Bacon hap- 
pened also to be the director of 
the film and of such others as 
“Here Comes the Navy” and 
“Submarine D-1.” 


When scenes of the post com- 
mandant bestowing their wings 
on a graduating class of navy 
fliers were shot at the Pensacola 
air station, navy permission had 
originally been desired for the 
captain to do the honors himself. 
It was felt that the genial com- 
mandant should be part of the 
visual record in the picture. 


But the kindly captain, know- 
ing that Director Bacon might 
never again have the chance to 
wear his navy full dress “whites” 
and gold hilted sword at a formal 
inspection at the nation’s “An- 
napolis of the Air,” informed Di- 
rector Bacon that the director, in 
his service capacity as reserve 
officer, could conduct the graduat- 
ing review staged for the picture. 

Bacon made the graduating 
speech which the “skipper” had 
planned to give the supposed 
young winners of their wings, 
and the “staff” which officiated 
with the film director included a 
combination of actual navy offic- 
ers and actors from the film cast. 


CURRENT PUBLICITY — "WINGS OF THE NAVY" 


GEORGE BRENT, 
JOHN PAYNE IN 
WINGS OF NAVY 


In “Wings of the Navy,” the 
Warner Bros.-Cosmopolitan pic- 
ture which is now showing at the 
Strand Theatre, the comradeship 
between the big brother, Cass 
Harrington, and the younger 
brother, Jerry Harrington, is the 
main motivating element of the 
plot. 


But before the picture was he- 
gun, Cass Harrington, in the 
person of George Brent, had 
never met his brother, Jerry, who 
was played by John Payne. 


Now the pair are fast friends. 


They fought the location cam- 
paigns of Pensacola, Fla., North 
Island Naval Air Base, San 
Diego, Calif., the Sawtelle Sol- 
dier’s Home, and the airplane 
test dive fields together. 


Brent learned that young 
Payne had at one time carried a 
student pilot’s license. Payne 
learned that Brent had been a 
licensed flier for years, and had 
applied for a flying commission 
in the United States Marine Corps 
reserve. Each was impressed by 
the other’s devotion to flying. 


Payne invited Brent to go 
hunting with him in the old hunt- 
ing fields of the Payne family 
near Roanoke, Va. Each was im- 
pressed by the other’s devotion 
to the great outdoors. 


They spent countless minutes 
and hours going over their film 
dialogue together. Brent, the sea- 
soned stage and screen star, gave 
some invaluable tips to the 26- 
year old Payne and found ways 
and means to build up some of 
Payne’s scenes. 


Payne became more than ever 
convinced that George Brent was 
his ideal actor. “He really seems 
like a big brother,” John declared. 


After the pair had toured por- 
tions of the New Orleans French 
Quarter together, during their 
stopovers en route to and from 
Pensacola, and after they had 
discovered each other sitting in 
adjoining seats at the Hollywood 
boxing matches, the big brother- 
little brother alliance was per- 
manently cemented, and they’re 
hoping to make another picture 
together soon. 


ON THE BEACH AT PENSACOLA 


DAY AND EVENING 
STYLES CONTRAST 
IN FILM WARDROBE 


By Jane Brownley. 


Orry-Kelly, the famous War- 
ner Bros. designer, says that 
fifty individual silhouettes are in 
fashion this season. However, for 
streamlined young ladies he rec- 
ommends only two and backs up 
his statement with the wardrobe 
he fashioned for Olivia de Havil- 
land to wear in “Wings of the 
Navy,” the Warner Bros.-Cos- 
mopolitan picture now showing 
at the Strand Theatre. For day- 
time he offers slim skirts with 
some bulk above the waist. For 
evening he sponsors the fitted 
bodice and very full skirt. 


Especially attractive in Olivia’s 
street ensemble line-up in the 
naval aviation picture is a sult 
combining maroon jersey and 
soft blue suede. The slimness of 
the wool skirt is relieved only by 
narrow box pleats in front, but 
there is fullness in the upper 
part of the silhouette, for the 
jacket is of the lumberjack type. 
It is all wool jersey except for a 
front pastron of suede. 


Another street suit is made up 
of pencil-slim skirt of soft cara- 
mel wool, finely tucked blouse of 
cream voile, and beige camel’s 
hair jacket with short wide lapels 
and brown chevron trim just be- 
low them, All accessories are 
brown and Olivia wears an 
amusing lapel gadget showing a 
little frog sitting on a gold lily 
pad. 

Creamy yellow crepe goes into 
one of the formal gown Olivia 
wears in “Wings of the Navy.” 
This, has a fitted bodice and is 
topped by a brief, pleated bolero, 
the edges of which, like the 
bodice, are quilted in a bird de- 
sign. The skirt, emerging from a 
lowered waistline, is accordion 
pleated. 

A third gown of navy mar- 
quisette still holds to Orry- 
Kelly’s favored gores which hug 
the figure as far as the waistline, 
from which point they develop 
into a skirt of extreme fullness. 
The square neckline is outlined 
with a two-inch band of ruching 
which also makes up the shoulder 
straps. A self-material bolero 
jacket and a tri-cornered ker- 
chief are worn with it. 


se 
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@ ON LOCATION at the U. S. Naval Air Base at Pensacola, Fla., with the 
“Wings of the Navy" company, Olivia de Havilland and John Payne get a 
chance to compare the Florida sun with their native California one. "Wings 
of the Navy" is now showing at the Strand. 


FRANK McHUGH GOT 
BID TO COME BACK 


There is an old saying in 
Pensacola, Fla., that a visitor 
to that pleasant gulf port will 
inevitably return to Pensacola 
and make his home there “if 
he gets Pensacola sand in his 
shoes.” 

After the film company 
which made its location scenes 
for “Wings of the Navy,” at 
Pensacola’s U. S. Naval Air 
Training station, had returned 
to the Warner Bros. Studio in 
Hollywood, Frank McHugh, 
one of the cast principals, re- 
ceived a mailed package from 
Florida. 

The sender proved to be a 
young fellow whom McHugh 
had met in the Florida city. 
The package contained about 
a cupful of Pensacola’s clear, 
soft, snow-white sea sand. 

“Dear Mr. McHugh,” an 
accompanying letter read, 
“Will you please do me a 
favor and put a pinch of this 
sand in each of your shoes?” 


Mat 108—15c 


@ OLIVIA DE HAVILLAND, featured 
in "Wings of the Navy" at the Strand, 
is fast becoming one of Hollywood's 
ace tennis players. The form—need we 
add?—is perfect. 


Is Crooning Cook 


John Payne, who has always 
prided himself on his ability to 
shake up a mean omelet, broil a 
beefsteak, or whip up a dessert, 
has been collaborating with his 
wife, Anne Shirley on Anne’s ex- 
panding accomplishments as a 
cook. 

Ann confided that it was not 
entirely her young husband’s 
culinary ability that was so in- 
spiring, but the way he could 
sing ballads while working 
around the kitchen. 

John’s latest picture is “Wings 
of the Navy,” 


Navy Veterans 


“Wings of the Navy,” the 
Warner Bros.-Cosmopolitan pro- 
duction now showing at the 
Strand Theatre, is the fourth 
big service picture to be directed 
by Lloyd Bacon. The others were 
“Here Comes the Navy,” “Devil 
Dogs of the Air,” and “Sub- 
marine D-1,” and were all strik- 
ingly popular hits. 
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@ "GOING MY WAY?" John Payne wants to know. Olivia de Havilland is 
the lovely lady at the wheel, and the picture is "Wings of the Navy," which 


is now showing at the Strand Theatre. 


“Wings of the Navy" 
Romantic Action Film 


“Every girl loves a uniform.” 

Everybody has heard that. 

The head men at the Warner 
Bros. Studio had heard it all their 
lives. 

But these head men happen to 
be shrewd students of popular 
psychology. 

Five or six years ago they 
thought it over carefully and con- 
cluded that every young man 
loves a uniform also. They found 
that the older women and men 
liked them, as well. 

This discovery led to a se- 
quence of romantic action stories 
which fitted their central charac- 
ters into the various arms of the 
American military service. The 
studio was rewarded for putting 
them there by one of the most 
profitable series of films which 
have ever been turned out. 

To date there have been eight 
of these Warner “service” films. 
Each has presented some branch 
of Navy, Marine Corps or Army 
life. Each sought earnestly for 
vividness and authenticity, and 
each relied on a good story, and 
a pretty heroine to make a love 
interest seem plausible. 

The Warner Bros. Studio has 
just released a ninth film which 
mingles the glamor and spirit of 
the patriotic service with the 
flash of love and adventure. This 
one is “Wings of the Navy,” a 
Warner Bros.-Cosmopolitan pro- 
duction, which is now showing at 
the Strand Theatre with John 
Payne, George Brent and Olivia 
de Havilland. 

Like the eight films which pre- 
ceded it, “Wings of the Navy” 
was made on the ground where 
its scenes of hazard and com- 
radeship fit the story. At the 
United States Naval Air Station 
at Pensacola, Fla., ten actors of 
the cast and a technical person- 
nel of fifty-five men pictured all 
of the engrossing activities of 
the “Annapolis of the Air,” by 
special permission of the United 
States Navy department. Return- 
ing to California, the troupe then 
went to San Diego, where many 
scenes were shot at the North 
Island air base, again by gov- 
ernment permission. 

The eight service films which 
preceded “Wings of the Navy” 
for Warner Bros., and which 
registered nine hits which were 
as sharp and effective at the box 
office as the navy’s own bombing 
hits recorded in the new picture’s 
vivid sequences, were: 

“Here Comes the Navy,” fea- 
turing Jim Cagney, Pat O’Brien, 
Frank McHugh and Gloria 
Stuart, and directed — like 


“Wings of the Navy’”—by Lloyd 
Bacon. 

“Devil Dogs of the Air,” fea- 
turing Cagney, O’Brien, McHugh 
and Margaret Lindsay, and di- 
rected also by Lloyd Bacon. 


“Submarine D-1,” featuring 
George Brent, Pat O’Brien, 
Frank Toomey, Wayne Morris 
and Doris Weston, and likewise 
directed by 
Lloyd Bacon. 

“The Sing- 
ing Marine,” 
featuring 
Dick Powell 
Allen Jenkins 
and Doris 
Weston, and | 
directed by ~ 
Ray Enright. BS 

“Flirtation Mat 102—15c 
Walk,” fea- 
ioe i JOHN PAYNE 
Powell, Pat O’Brien, Ruby Keeler. 
“Shipmates Forever,” “Miss Pa- 
cific Fleet,” and “Sergeant Mur- 
phy” were the other three. 


BRENT VOTES AYE 
FOR ACTION ROLES 


George Brent, who at fifteen 
was a dispatch bearer for Michael 
Collins in the Irish “troubles” of 
1919 and 1920, has had a craving 
for action all his life, and that 
craving still animates this actor. 

When he found a profession 
that suited him, it was the pro- 
fession of acting, and the thing 
about it which appealed to Brent 
most was the fact that he was 
shipped around the country in a 
traveling troupe, never staying 
anywhere more than a week, 

When Brent landed in Holly- 
wood to start his eight year 
career as a Warner Bros. film 
star, it was the first time he had 
put any roots into one place since 
his boyhood. 

Brent’s film hits have always 
been the pictures in which this 
inner urge has found fulfillment 
in his acting role. When asked 
about his film career and his 
preference in screen roles, Brent’s 
eyes sparkle. 

“Color, excitement, action, 
fighting,” Brent says. These are 
his recipes for his own film roles. 
Brent’s recipe is embodied in his 
current film role, that of Cass 
Harrington, driving and deter- 
mined navy flier, in the Warner 
Bros.-Cosmopolitan production, 
“Wings of the Navy,” 


CURRENT PUBLICITY — "WINGS OF THE NAVY" 
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@ NAVY DISCIPLINE—Frank McHugh (right) and John Ridgely meet up with 
it in the form of George Brent, flight commander, in this scene from “Wings 
of the Navy," drama of the U. S. Naval Air Service, now at the Strand. 


Frank McHugh More 
Than Just a Comedian 


The men who make pictures 
are gradually coming around to 
the belief that Mr. Frank Mc- 
Hugh is more than a comedian. 

That he is one of the most ver- 
satile actors in the business is a 
fact long con- 
ceded by such 
authorities on 
acting as 
James Cag- 
ney and Pat 
O’Brien. But, 
until this 
year, the 
round-faced 
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nish what is called comedy relief. 
Whenever a picture seemed to 
need a few laughs to lift it out of 
the ruck, the director called for 
McHugh. 


Had Long Training 


All stage actors know that be- 
fore a man can play comedy he 
has to do everything from shift- 
ing scenery to playing villains. 
McHugh had such a training. Be- 
fore he was a comic, he was a 
leading man, Before he was a 
leading man, he was a villain. 
Before that he was a bit player 
and before that he and his brother, 
both in knee pants, went up and 
down the streets of the tank 
towns the McHugh family used 
to play distributing hand bills 
and carrying banners advertis- 
ing their parents’ latest produc- 
tion. 


Despite this extensive training 
in all branches of the drama, 
McHugh has been listed as a 
comic. The fans have known him 
best as the man with the high- 
pitched laugh, a laugh that has 
become a trade-mark. They have 
also known him as one of the 
most convincing screen drunks 
who ever got mixed up in a re- 
volving door. 


In three recent Warner Bros. 
pictures, however, McHugh 
proves the point that he is, above 
all, an amazingly good actor. One 
picture was “Four Daughters” in 
which he was a middle-Class busi- 


ness man. The actor made him a 
smug, opinionated fellow, a kind- 
hearted man who covers up a 
sense of inferiority with an an- 
noyingly brash manner. There 
isn’t a trace of the comic in him 
and not once do you hear that old 
McHugh laugh. 


Played Villain 


“Boy Meets Girl’ gave Mc- 
Hugh an entirely different char- 
acter to create, In the stage play 
there was an agent called Rosetti. 
As the authors pictured him, he 
was a pretty slimy fellow. Well, 
McHugh got the part, and no one 
says now that he was miscast, be- 
cause you can’t miscast a real 
actor. His Rosetti was a pretty 
obnoxious fellow, the kind of a 
man who specializes in the 
double-cross. He isn’t a comic 
character at all. He’s the kind of 
a man who would break his neck 
for a commission. 


Again in “Wings of the Navy,” 
the Warner Bros.-Cosmopolitan 
picture now showing at the 
Strand Theatre, McHugh 
abandons straight comedy. In 
this one he is a well-meaning, 
blundering youth from the farm 
country who becomes a student 
flier. He puts comedy in his char- 
acterization, but primarily he 
makes his flier a very human guy. 


Heads The Film Navy 


Frank McHugh has played in 
five different navy pictures, more 
than any other actor in Holly- 
wood. Frank’s roles were in “Son 
of a Sailor,” “Here Comes the 
Navy,” “Devil Dogs of the Air,” 
“Submarine D-1” and “Wings of 
the Navy,” the last of which, a 
Warner Bros.-Cosmopolitan pro- 
duction, is now at the Strand. 

After McHugh returned from 
filming scenes for “Wings of the 
Navy” at San Diego, Calif., he 
received an unofficial appoint- 
ment, signed by several score of 
the enlisted personnel of the big 
naval station there, appointing 
him “commodore for life” of the 
United States film navy. 


(For Women’s Page Editor) 


SHOWN IN FILM 
SET FURNISHINGS 


No motion picture set of a liv- 
ing room ever expressed the per- 
sonality of the actress who was 
assigned to occupy it better than 
did Olivia de Havilland’s living 
room in “Wings of the Navy,” 
the Warner Bros.-Cosmopolitan 
picture now showing at the 
Strand Theatre. 


That was because Miss de 
Havilland herself told the art 
director and the prop department 
what she wanted in the way 
of furniture, furnishings and 
flowers. 

The art director, Esdras Hart- 
ley, produced a roomful of white- 
painted, but staunchly built and 
comfortable looking furniture 
whose coverings were of white 
with figured patterns that ran 
to shades of red, green and blue. 
Most of the figured patterns were 
designs of flowers. The window 
drapes were bright colors also. 


The open-shelf wall book case 
was full of books in paper jackets 
of yellow, tan, light blue and 
some red. They were exactly the 
books that Olivia de Havilland 
herself would be interested in 
reading; in fact, when Olivia 
wasn’t busy rehearsing dialogue, 
getting wardrobe fittings, having 
her hair or makeup touched up, 
she was curled on a big white 
sofa in “her” living room, read- 
ing away industriously at “Fanny 
Kemble,” “Madame Curie,” “One 
Day of Battle,” a volume of Noel 
Coward, or a book by Donald 
Peattie. 

There were also four big bowls 
of flowers in the room. One of 
them contained black eyed susans. 
Besides these, there were red 
roses, and two bouquets of 
gladioli, one containing white, 
orange and red gladioli, and the 
other’s flowers being a blend of 
fawn and orange colors. 
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@ OLIVIA DE HAVILLAND, featured 
in "Wings of the Navy" at the Strand, 
is perfectly garbed for sports in her 
maroon knitted dress with a teal- 
blue suede blouse front. Her peaked 
crowned vagabond hat has a band 
of the same bright-hued suede. _ 
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(For Aviation Editor) 


EXQUISITE TASTE HUundreds of Planes In 
“Wings of the Navy” 


Almost 600 planes of every size 
and every description, and among 
them the newest, proudest and 
most formidable war-making air- 
craft in the world, fly through 
the exciting sequences of the new 
Warner Bros.-Cosmopolitan ser- 
vice film, “Wings of the Navy,” 
which is now showing at the 
Strand Theatre. 


When Director Lloyd Bacon 
and a film cast headed by George 
Brent, John Payne, Olivia de 
Havilland and Frank McHugh 
went last summer to the United 
States Naval Air Station at Pen- 
sacola, Fla., the company took 
five cameramen, and spent a busy 
three weeks getting a complete 
aerial record of the maneuvers 
and flying stunts that are taught 
the air cadets there. 


The planes which were fea- 
tured in these dramatic sky shots 
included the following planes 
from the five squadrons into 
which all of the Pensacola sta- 
tion’s air training activities are 
divided: 


Five Squadrons 


Squadron One (early seaplane 
training work for the incoming 
cadets) —-57 N38N planes. These 
are two place biplanes (one cock- 
pit for the student and one for 
the officer-instructor) built by 
the U. S. Navy itself at its own 
factory in Philadelphia solely for 
training purposes. 


Squadron Two—86 N8N’s and 
NS’s, the former being land- 
planes exactly the same as the 
Squadron One seaplanes, except 
that they have wheels, instead of 
floats, on which to land. The 
Squadron One planes take off and 
land in Pensacola Bay. The 
Squadron Two planes take off 
and land on Corry land field. The 
NS’s in Squadron Two are very 
similar to the navy built N3N’s, 
but are built by the Stearman 
plane factory. 


Squadron Three — 81 scout 
landplanes of various models, but 


JUST ONE DUCKING 
IN ‘WINGS OF NAVY 


Although most of the location 
scenes filmed for “Wings of the 
Navy,” the Warner Bros.-Cosmo- 
politan picture now showing at 
the Strand Theatre, concerned 
adventurous aerial maneuvers 
by the navy’s_ single-motored 
fighting biplanes and double- 
motored bomber and patrol mono- 
planes, no accident happened to 
mar the two weeks of scene 
shooting at the United States 
Naval Training station air base, 
except the mishap of Prop Man 
“Red” Turner. 

Red fell off the wing of a 
stationary ship into the 35-foot 
depth of Pensacola Bay. He was 
fished out immediately, with the 
loss of one hat and one iron 
bucket and a certain amount of 
dignity. 

At the time he fell, Red was 
leaning over to fill the bucket 
full of water in order to drench 
Frank McHugh, who plays one 
of the flying cadets in the pic- 
ture McHugh was supposed to 
do in the script exactly what Red 
Turner did in real life: Fall off 
the wing, and be rescued, half 
drowned; but when the camera 
scene was recorded, Frank stayed 
on the wing and took his wetting 
synthetically since the actual 
plunge into the water wasn’t 
shown on the screen. 


all built by Chance-Vought. 
These are used for navigation, 
cross country, formation flying, 
and the general breaking-in of 
students to “service type” planes. 

Squadron Four—21 seaplanes 
of various makes and models, all 
the way from single-float obser- 
vation type to twin-engined fly- 
ing boats. This Squadron’s work 
is especially important. Its twin- 
motored Sikorskis give the young 
pilots their first experience in 
handling the kind of giant sea- 
planes that will later take them 


_ winging across long stretches of 


the Pacific Ocean, the Gulf of 
Mexico and the Caribbean Sea. 


Stirring Air Shots 


Squadron Five—nearly 100 of 
various types of fighters, scouts 
and torpedo planes. They are all 
“service” craft of the models in 
use for actual war conditions in 
the navy, and their use in Squad- 
ron Five is intended to give the 
cadets full acquaintance with the 
tense and risky formation, dive 
bombing, machine gunning, tor- 
pedo dropping assignments. 

In shooting the scenes of Pen- 
sacola’s flying training, the cam- 
era men (four on the ground, and 
one in the sky in Capt. Paul 
Mantz’ camera plane) got some 
of the most stirring aviation 
shots ever recorded by action 
cameras. ; 

These included progressive 
takeoff of 150 land planes from 
Squadrons Two and Five. In ad- 
dition there was a dive bombing 
sequence in which nine F4B’s 
(Boeing Fighters) went through 
a massed diving maneuver that 
sets a mark for sheer, gasping 
interest. “Scat” practice (land- 
ing in small emergency fields) 
contributes other scenes of 
breathless interest. 

The activities of the graduated 
students, after they arrive at the 
U. S. Navy’s west coast air base 
at North Island, San Diego, Cal., 
are shown in the latter portions 
of the film. 


PLANE PASSENGERS 
GOT EXTRA THRILL 


Passengers on an incoming 
airliner from the east were 
treated to an unscheduled thrill 
at the Union Air Terminal in 
Burbank, Calif., one day last 
Fall. 

Just before the big Douglas 
plane came to rest on the run- 
way, Warner Bros, Studio prop- 
erty men had set fire to the wreck 
of an experimental airplane 
which supposedly had crashed 
and burned for a scene in “Wings 
of the Navy,” the Warner Bros.- 
Cosmopolitan service aviation 
drama starring’ George Brent, 
John Payne and Olivia de Havui- 
land which is now showing at the 
Strand Theatre. 

The company then moved into 
one of the airport hangars for 
another scene and the smoking 
wreck of an airplane was left 
right in the middle of the field. 

The moment the incoming air- 
liner pulled to a standstill in 
front of one of the gates, pas- 
sengers and plane crew crowded 
out to get a better look at the 
wreck. 

“What happened? Who 
crashed?” one of the _ pilots 
demanded. 

Realizing what a bad effect the 
smouldering wreck was having, 
studio workmen immediately re- 
moved it from view. 


COLORED 
22 x 28's 
Rental: 20c each 


5 WARNER BROSE 
bs her toe 


GEORGE BRENT *DeHAVILLAND 
JOHN PAYNE 


Directed by LLOYD BACON A COSMOPOLITAN PRODUCTION 


A WARNER BROS, Picture 


8 x 10 
COLOR GLOS 
Ten scenes 
available 
Rental: 9c each 
40” x 54” 
BANNERETTE 


In three colors on white 
satin, complete with cord, tas- 
sel, fringe, and stick. 


Order from local Vitagraph 
Exchange — Rental—$1.00 


OLIVIA 


BRENT: DeHAVILLAND 
“mPAYNE Seti 


GEORGE OLIVIA 
BRENT- DEHAVI as 
JOHN PAYNE 22 “ig 


COLORED 
ll x 14’s 
Set of Eight 


Rental: 35c 


40” x 60” 


ACTION DISPLAY 
INSERT CARD Full Color Photo Gelatin 
Rental.............. 12c each Rental: 75c 


[23 ] 


i ela 
Color Glos 
AUTOGRAPHED 
PORTRAITS 


35c each 
30c each 
25 and over...20c each 


8” x 10° SEPIA 
AUTOGRAPHED 
FAN FOTOS 


250—$1.50; 500—$3.00; IM 
to 2M—$5.00 per M: 3M to 
4M—$5.25 per M; 5M to 
9M—$5.50 per M; 10M to 
24M—$4.75 per M; 25M 
and over — $4.50 per M. 


$2.75 per M. _..5M or over 
$3.00 perM.......... .less than5 M 


es sk. i Bh ola c ws 15c each 


LOBBY DISPLAYS 


Let us show you how your theatre can have this 
and other displays at reasonable rental fees. 


AMERICAN DISPLAY COMPANY, Inc. 


525 WEST 43rd STREET NEW YORE CITY 


(24” x 60” Banner) 


Eas maPraLitraA S Pe OO VU br 1 eos 


SIX-SHEET 


Rental—48c each 


THREE-SHEET 


Rental—24c each 


SPECIAL QUANTITY PRICES 


(for posting or sniping) 


ONE-SHEETS REGULAR 
50 to 99 WINDOW CARDS 
100 & over 


THREE-SHEETS 


50 to 99 


ONE-SHEET aes 


Rental—8c each 


[25] 


Sem FOR A POSTING CAMPAIGN 


TO MATGH THE BIGNESS OF THIS PICTURE 


The illustration shown is not the full 


multi-color reproduction; the actual 
paper of this smash 24-sheet is litho- 
graphed in red, white, and blue, 


with yellow lettering. 

Prices: 
lto4...........$2.40 each 
5to9...........$2.25 each 
10 to 24... ....... .$2.00 each 


25 & over .........$1.75 each 


keke KKK EARS 


“WE Must BE PREPARED 


TO MEET WITH SUCCESS 
ANY APPLICATION OF FORCE 


AGAINST US 


HRN HR HHH HH HH HH 
MMMM HH 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


